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WHY SHOULD YOU USE CHOICE PARTNERS?

BENEFITS TO CHOICE PARTNERS MEMBERS 
1. No fee
2. No annual minimum usage
3. Access to legal, competitively bid contracts –
    First co-op to meet federal Education Department
    General Administrative Regulations (EDGAR).
4. Members go directly to vendors to place orders
5. Contract compliance review
6. Active membership management as ombudsman
    between member and vendor
7. Access to contract managers and staff for
    customer service and detailed information
8. Unique hard-bid Supply Catalog
9. The All-in-One cooperative, offering facilities
    services, food, supplies, technology and
    more – a one-stop shop!
 
 
BENEFITS TO CHOICE PARTNERS VENDORS
1. Reasonable / variable administrative fees
2. Dedicated contract manager to assist
    you in contract use
3. Membership recruitment/sales support
4. Statewide marketing: web, magazines, journals,
    conferences, conventions, workshops
5. Featured vendor rewards– website, newsletter, enews 
6. National exposure – members in 35+ states
    Some co-ops

The Right Resources. Right Now.
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